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Chinese Online Shoppers?




_|_
Some Facts

A 600 million Internet users

A 250 milliononline shoppers

A 60% is under 30 yeaaid

A 70% living in urbaareas

A 45% onlineshoppers are women

A 80% purchase decisions made by women

A Popular products: Fashion, cosmetics, electronics products, food,
babyproducts



Wang: Heavy online shopper |.

A 46, Female

A Mid-level employee, good salary
of 180.000 RMB/year

A Family Married, has 22 year old
son, lives in big apartment

b

>

>

>

>

Buysgoodquality upscale brand products
Wants convenience and good service

Buysalmost everything online: Clothingnacks
consumer electronics etc

Collectdrustable online stores in her shopping
account

Follows social media accountsget updatesabout
promotions and nevarrivals

Choosedifferent onlineshopping platforms for
different needs

Listendo recommendations and advertisements
from friends and bigompanies
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Yuan: Light online shopper

>

A 34, Male

A Master degree, midevel job

Family. hasa girlfriend, rentsa
smallapartment. Midlevel salary .
of 120.000 RMB/year

>

>

Buysgood quality products from
overseas brands

Wantsa trustable, fast, convenient
shopping experience

A Mainly buysconsumer electronics

and booknline

Considersreviews, rating, price
and reputation when choosing
products

Oftenstarts shopping by
searching. He knows what he
wants tobuy
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Dong: Trendy heavy online shopper |.

A

26, Female
Family. Married, 4yearold son

High school teacher, midvel
salaryof 120.000 RMB/earr.

>

>

>

>

>

Likes to bargain and search for cheap
products and good deals

Buysa lot of things online andellsthings
that sheR 2 S &nege@ainymore online

Choosedlifferent onlineshopping platforms
for different purposes

Collectgrustable stores in her shopping
page andollowstheir updates

Thinksproduct description, review and
reputationareimportant. However, she
never knows if they are real fake



Examples of user experiences
of ChineseeBusiness




Social media




" Social media |.

China has a group oriented culture and buying decisions
are influence by others, for example though social media.
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Commerclalaccounts inWeChat
Newsfeeds
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Commercial accounts inWeChat

Interactive conversation
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Welbo post

A celebrity recommends product
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Welbo post

A commercial accountommunicatingwith acustomer
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Weibo post |.
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Shopping platforms




Shopping platforms

Like big online shopping malls
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Jingdong (JD.com)
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Taobao taobao.com
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Elements of a platform homepage

Product
categories

ﬁ?%m

Big search field

\

Shopping chart
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Tmall search result page
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Elements of a platform search result pagel.

Big search field\
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Feature to save a shop as a favorite |.

Press the button to save this shop as a favorite



